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A Corrugated Converter’s
NEW BEST FRIEND
Many regional and national converters are
turning to the VT Group’s Digital Impact
for digitally printed corrugated and display
products. Converters recognize the many
benefits of partnering with an established
large-format digital printing operation and
they are positioning themselves to grow market share by satisfying their customers’ requirements for high-resolution production short
runs that are impracticable to print on their
flexo presses. Some converters are also mandating that any small run quantities or internal
shortages in run quantities of 20,000 sq. ft.
or less be automatically placed with Digital
Impact saving the converter a costly short-run
setup or makeup production run.
Corrugated plants are realizing that digital printing proves to be the best solution.
When flexo runs are shipped and quantities
are found to be short, displays and cartons
can be digitally printed to make up the difference, saving converters valuable press time.
In many instances, digital printers can produce
up to hundreds of multicolor displays more
economically than flexo printers once the savings on tooling costs are factored in. Depending on size and number of colors, risers can
often be digitally produced more efficiently
in quantities up to 3000.
Digital Impact regularly produces digitally
printed samples for converters to submit to
their customers for review of structural design
and graphics before committing to any purchase of tooling needed for the flexo production run. DI’s oversized digital presses are
especially adept at producing high-resolution
multi-color images on pallet wraps seen today in so many retail outlets and digital
printing allows customers to easily update or
change their graphics and marketing messages
on a regular basis. Rather than tie up their
design departments, converters are also turn-

Summertime: the smell of
the barbecue, the roar of holiday crowds at events
throughout the land, family, picnics and the beach. It’s
America’s annual birthday party and everyone is invited.
History of Independence Day

ing to Digital Impact for sourcing when end
users request anywhere from fifty to a few
hundred unprinted sample trays or cartons
for testing sizes and compatibility with their
packing equipment.
POP Marketing has been proven to be a
very successful tool for increasing sales. Window displays and signage are responsible for
25% of store traffic and since studies have
shown that shoppers make most of their purchasing decisions while in the store, advertisers
understand that the point-of-purchase is the
best location to influence shoppers. In-store
Continued on page 2

Schoolchildren in America learn the basic history of the
events surrounding the Fourth of July, but the details of
this monumental occasion in American history somehow
fall through the cracks.
Although July 4th is celebrated as America’s official
split from Britain’s rule and the beginning of the American Revolution, the actual series of events show that the
process took far longer than a single day. The original
resolution was introduced by Richard Henry Lee of Virginia on June 7, 1776, and called for the Continental
Congress to declare the United States free from British
rule. Three days later a committee headed by Thomas
Jefferson was appointed to prepare an appropriate writing for the occasion.
The document that we know as the Declaration of Independence was adopted by Congress on July 4th
although the resolution that led to the writing of the Declaration was actually approved two days earlier.
All of this had occurred with some of the delegates to
the Congress not even present; New York, for example,
did not even vote on the resolution until July 9th.
Even more interesting is the fact that not a single signature was appended to the Declaration on July 4th.
While most of the fifty-six names were in place by early
August, one signer, Thomas McKean, did not actually
sign the Declaration until 1781.
Nevertheless, July 4th was the day singled out to mark the
event of the United States establishing itself as a nation.
Only four American holidays are still celebrated on
their proper calendar days: Halloween, Christmas, New
Year’s and Independence Day. Of all the secular holidays, the Fourth of July is the only one whose celebration date resists change. Even in more provincial times,
suggestions to alter the day of the festival to the preceding Saturday or the following Monday when July 4th fell
on Sunday were protested.
The feeling about the sanctity of America’s Independence day was best expressed in a quotation from the
Virginia Gazette on July 18th, 1777: “Thus may the 4th
of July, that glorious and ever memorable day, be celebrated through America, by the sons of freedom,from
age to age till time shall be no more.
Amen and Amen.”
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advertising is one of the most efficient uses
of marketing dollars. Since the product, the
consumer and the cash register are all located
in the same place at the same time, there is
no better place to promote a product and
try to convert shoppers to new customers.
Both retailers and product manufacturers use
attention-grabbing digitally printed displays
and packaging to convey important information and communicate their marketing messages. Distinctive POP displays with brilliant colors and images not only establish and
reinforce brands identities, but also provide
added value and convenience to the consumers’ shopping experience by supplying
them with the data they need to make an
informed purchasing decision.
The growing demand for short runs of
inexpensive, colorful displays and secondary packages in the retail and big box store
environment has not gone unnoticed by the
corrugated converter industry. The normal
technology used for transferring graphics to
corrugated board is flexography. This process entails the use of printing plates to reproduce the image on the paperboard and
may require a cutting die to create the type
of structure. The costs for flexo plates and
cutting dies can be amortized over large production runs resulting in a negligible impact
on per unit pricing but these costs prove to
be prohibitive for production short runs.
This has forced corrugated carton suppliers
to search for other solutions to help their customers with smaller order quantities.
Those converters who have a source for
large-format digital printing will benefit from
this growth industry as well as ingratiate
themselves to their customers by delivering
another value added product.

Other VT News
VT Graphics’ team of technical
experts is busy conducting press characterization tests on several recently
installed flexo presses in our service
area. VT custom designs characterization plates to meet the print specifications of a subject press and includes
targets that go well beyond the press’s
stated limitations. The data collected
from the test is evaluated and provides
the information necessary for a converter to optimize its reproduction capabilities.
Digital Impact recently unveiled its new
and improved website digitalimpac.com.
Upgrades include an easier to navigate
layout, an expanded sample portfolio
and links to video tours of the facility
and showroom. Visitors get a comprehensive look at DI’s services; learn why
DI was founded and how it interacts
with the other VT Group companies.
They can request a presentation or
samples and even download free CAD templates. Look for the other VT Group
companies new websites coming soon.

CONGRATULATIONS
to Proud Parents

Andrew & Jennifer Mormile
& Proud G-Daddy & Nina

Bob Jr & Liz Mormile

& Proud Great Grandparents

Bob Sr & Fran Mormile

Mason Leone Mormile
Born: 5.3.14
Size: 20 in.
Weight: 7 lb. 15 oz.

