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Fun & Games

Recently the  VT Group participated in the 
2013 Cardboard Classic held at Jack Frost 
Mountain in the Poconos. This is the eighth 
year for the event that has been sponsored by 
a local radio station and the entry rules were 
simple: construct a sled using only cardboard, 
tape, string, glue and of course, your imagina-
tion. Paint and other decorative materials were 
permitted to embellish the designs resulting in 
some masterpieces as well as some rather pe-
culiar representations.
VT proceeded, as it does with all projects, in 
an intelligent and thoughtful manner to build 
an impressive sled that could compete in the 
best design category. VT Group president, 
Bob Mormile, challenged his employees to 
come together and create and execute a plan 
to fabricate an innovative structure that would 
be strong enough to transport several riders 
down the hill. Employees responded to the 
challenge with overwhelming energy and the 
task was set in motion.

The first piece of business was to determine 
the theme of the sled. A company-wide con-
test was held and proposals were narrowed 
down to three finalists. Each finalist made 
a company-wide presentation and the win-
ning theme selected by the employees was 
Gilligan’s Island. Committees were formed, 
chairmen were selected and employees were 
chosen to play the parts of Gilligan and other 
cast members. Company participation was ex-
cellent as volunteers signed up to help design, 
build, decorate and accessorize the sled, as 
well as outfit the cast characters with costumes. 
Volunteers came to work early and stayed late 
into the night as work progressed on the sled, 
even working the weekends to make sure all 
was ready for the big event. The sled was 
designed as an island with the shipwrecked 
S.S. Minnow, a tiki hut with a 16’ palm tree 
and included other items from the original TV 
show, such as Kona the tiki god and a replica 
of the radio. The attention to detail was re-

2013 Cardboard Classic
The VT Group’s “Gilligans Island” Takes 2nd Place!

To a large degree, 
the measure of our peace of mind is determined 
by how much we are able to live in the present 
moment. Irrespective of what happened yester-
day or last year, and what may or may not hap-
pen tomorrow, the present moment is where 
you are - always!
Without question, many of us have mastered 
the neurotic art of spending much of our lives 
worrying about a variety of things - all at once. 
We allow past problems and future concerns 
to dominate our present moments, so much so 
that we end up anxious, frustrated, depressed, 
and hopeless. On the flip side, we also post-
pone our gratification, our stated priorities, and 
our happiness, often convincing ourselves that 
“someday” will be better than today. Unfortu-
nately, the same mental dynamics that tell us to 
look toward the future will only repeat them-
selves so that “someday” never actually arrives. 
John Lennon once said, “Life is what’s hap-
pening while we’re busy making other plans,” 
our children are busy growing up, the people 
we love are moving away and dying, our bodies 
are getting out of shape, and our dreams are 
slipping away. In short, we miss out on life.
Many people live as if life were a dress rehearsal 
for some later date. It isn’t. In fact, no one has a 
guarantee that he or she will be here tomorrow. 
Now is the only time we have, and the only 
time that we have any control over. When our 
attention is in the present moment, we push fear 
from our minds. Fear is the concern over events 
that might happen in the future - we don’t have 
enough money, our children will get into trou-
ble, we will get old and die, whatever. 
To combat fear, the best strategy is to learn to 
bring your attention back to the present. Mark 
Twain said, “I have been through some terrible 
things in my life, some of which actually hap-
pened.” I don’t think I can say it any better. 
Practice keeping your attention on the here and 
now. Your efforts will pay great dividends.  
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markable. The ship was reproduced, scaled 
down from the original 33’ to 17’ with the 
deck, house, trim, windows, wheel and life 
ring all duplicated with absolute precision. 
The renderings of the tiki hut and palm tree 
were amazing and even included authentic 
looking paper mache coconuts. 

The event drew 200 entries in the best 
design category and featured sleds of all 
shapes and sizes. The VT Group, in its first 
year of participation, was rewarded for its 
efforts and attention to detail when it was 
awarded the 2nd place prize. This project 
truly brought the VT community together. 

VT Graphics and Digital Impact that speed 
jobs through the system by improving the 
way that customer service personnel initiate 
orders and expedite them after approval.
Recent equipment upgrades have increased 
productivity in VT’s polymer department 
and we are currently renovating and ex-
panding our art department. New cargo 
vans and an additional driver have been 
added to our delivery fleet. to better serve 
customers. VT will continue to invest its 
financial resources in state-of-the-art equip-
ment and training to provide our customers 
the finest products and services available in 
today’s marketplace. 

is used. This is an ongoing process. When-
ever a new substrate is requested, tests are 
conducted and a color profile, specific to 
that substrate, is created. 
With the increased throughput speed of the 
Rho 1000, our facility is now capable of pro-
ducing greater numbers of units of displays 
and packaging with remarkable photo qual-
ity images. Larger volume orders are moving 
through DI with unprecedented efficiency. 
Many of our clients are ordering large quan-
tities of small and medium sized headers for 
their floor displays. Customers are discover-
ing that high yields per sheet, litho-like print 
quality, the ability to print variable data and 
quick turnaround times make the choice to 
switch to direct digitally printed headers 
easy. Direct digital printing saves time and in 
most cases is more cost-effective than print-
ing and applying litho labels. Some clients 
use flood coat plates to print a display base 
and/or tray flexographically and then opt to 
take advantage of digitally printing attention 
grabbing headers with unlimited colors and 
photo like images.

Other VT News
The VT Group is continuing to develop 
innovative workflow solutions that boost 
efficiency and benefit customers. New 
workflows have been designed for both 

The installation of VT’s new Durst Rho 
1000 wide-format flatbed continuous inkjet 
system is now complete and our digital facil-
ity (Digital Impact) is producing exceptional 
high-resolution graphics for displays and 
packaging at unprecedented speeds. The 
expanded Process Color Addition ink set 
along with the cutting-edge print head tech-
nology of this press allows us to achieve a 
broader color gamut. This not only allows us 
to more closely match corporate and brand 
colors, but also provides the capability to 
print finer gradients and truly exceptional 
skin tones. 
The Rho 1000 also includes an image en-
hancement option that enables the press to 
print in a gloss mode. We are currently as-
sessing this capability using various prepress 
data preparation techniques to best under-
stand how we can expand our offerings to 
benefit our customers.
We have completed the color profiling for 
each of the substrates we normally use. This 
color management is an important step be-
cause ink reacts differently to different sur-
faces. To create color profiles, we measure 
the print results on each substrate and then 
fine-tune the printer settings to maximize 
the fidelity of the graphics to the original art 
file or sample. Settings are saved and then 
retrieved every time that particular substrate 

The long hours logged and work ethic of 
many along with surprising hidden talents re-
vealed by some, led to camaraderie among 
the employees that will continue for years. 
VT was not the only organization to benefit 
from this endeavor. The cash prize was gen-
erously donated to the Pennsylvania SPCA.

The VT Group donated its 2nd place cash award 
winnings from the Cardboard Classic to the Pennsyl-
vania SPCA. Donations to the Pennsylvania SPCA 
support programs dedicated to improving the lives of 
animals. Core programs include:
• A humane law enforcement department that        
responds to situations of animal cruelty and neglect.
• An animal shelter to house the animals they rescue.
• A low cost veterinary clinic providing medical ser-
vices to clients in the Philadelphia region.
The VT Group strongly believes in “giving back” to 
society and supports many philanthropic activities. 
We understand and promote the value of donat-
ing both time and monies to improve the quality of 
life and provide humanitarian assistance to those in 
need. Some of the other charitable organizations that 
benefit from contributions by the VT Group are as 
follows:

The Hamels Foundation
The Hamels Foundation is dedicated to enriching 
the lives of children through the power of educa-
tion by giving them the tools they need to achieve 
their goals. Current projects include the funding of 
school grants and individual scholarships in the USA 
and the construction of the Namunda Village Primary 
School in Malawi, Africa. Over the past three years, 
The Hamels Foundation together with their partner, 
GAIA, have been able to provide clean drinking 
water for three surrounding villages as well as con-
sulting with the Ministry of Education to complete 
plans for a 36 classroom primary school including a 
library, soccer fields and teacher housing. Construc-
tion began in November of 2012 and is expected to 
be completed in the fall of 2013.
Pennsylvania School for the Deaf
The Pennsylvania School for the Deaf is the premier 
provider of specialized educational services for stu-
dents who are deaf and hard of hearing in prepara-
tion for further education or successful employment.
United Way
United Way envisions a world where all individuals 
and families achieve their human potential through 
education, income stability and healthy lives.
Michael’s Way
Michael’s Way is dedicated to improve the lives 
of children with pediatric cancer. Their mission is 
to help the families of children with cancer to cope 
with the extraordinary expenses that come about as a 
direct result of the child’s illness.
Media Theatre
The mission of the Media Theatre is to promote and 
nurture the imagination, diversity, and joy unique to 
music theatre by the production of new and classic 
works; to herald music theatre to young people as 
an art form that is relevant to their lives and to foster 
an understanding by them that is indigenous to their 
cultural heritage.

Gives Back

Krissy Trotter (Team Captain) and Liz Mormile (Secretary/Treasurer)
Present the Pennsylvania SPCA with donation raised from the 
VT Groups 2nd place finish in this years Cardboard Classic event. 

Durst Rho 1000
Up and Running at Unprecedented Speeds!


